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Agenda 

• Overview and Introductions 
• Outreach and Enrollment Strategies during Marketplace 

Open Enrollment  
• Advocating for a Healthier Young America  
• Increasing Access to Comprehensive Health Coverage 
• Building Strong Networks for Healthcare Enrollment 
• Leveraging Marketplace Open Enrollment to Highlight 

Medicaid and CHIP  
• Campaign Resources 
• Questions and Answers 
 



Poll Question: In your past Marketplace 
outreach and enrollment work, have you 
promoted Medicaid and CHIP?  
 
a. Yes 
b. No 



Outreach and Enrollment Strategies 
during Marketplace Open Enrollment  

Lisa Wilson 
Senior Advisor  
The Center for Consumer Information & 
Insurance Oversight 
Centers for Medicare & Medicaid Services  



Affordable Care Act & Uninsurance 



ACA By the Numbers 

• 129 million adults can no longer be denied coverage 
for a pre-existing condition 

• 105 million Americans no longer have a lifetime limit 
on their health coverage 

• 137 million Americans are benefiting from preventive 
care coverage 

• 2.3 million young adults gained health insurance 
coverage due to the ACA provision allowing young 
adults to remain on a parent’s plan until age 26 
 



The Marketplace 

• The Health Insurance Marketplace uses one 
process to determine eligibility for:  
– Qualified health plans through the Marketplaces 

• Premium tax credits to lower monthly premiums 
• Reduced cost sharing  

– Medicaid 
– Children’s Health Insurance Program (CHIP)  
– It offers choice of plans and levels of coverage 
– Insurance companies compete for business 

 



4 Ways to Get Marketplace Coverage 



Dates and Deadlines 

Open Enrollment for 2017 health plans starts  
November 1, 2016. Important dates : 
• November 1, 2016: Open Enrollment starts — 

first day you can enroll, re-enroll, or change a 2017 
insurance plan through the Health Insurance 
Marketplace. Coverage can start as soon as 
January 1, 2017. 
 

• December 15, 2016: Last day to enroll in or change 
plans for coverage to start January 1, 2017. 



Dates and Deadlines 

• January 1, 2017: 2017 coverage starts for those 
who enroll or change plans by December 15. 
 

• January 31, 2017: Last day to enroll in or change a 
2017 health plan. After this date, you can enroll or 
change plans only if you qualify for a Special 
Enrollment Period. 
 



Enrollment Assistance 

• Help is available in the Marketplace 
– Marketplace Call Center 
– Marketplace-approved in-person help is available  

• Use the Find Local Help tool at 
Localhelp.HealthCare.gov/   

• Language assistance is available through interpreters, 
Call Center support, and print and web resources 

• Help is available to complete application 
– Job aids in 33 languages   

 

https://localhelp.healthcare.gov/


Early Lessons Learned 

• Affordability reigns supreme 
– 70% of returning consumers came back and shopped 
– Consumers are shopping for health care, not just health coverage 
– Doctor, hospital, drug and quality all important 

• No change in employer based coverage 
– CBO projections were incorrect 

• Maturation of the Marketplace 
– Risk Adjustment, Special Enrollment Periods, Data Matching 

• Innovation, Innovation, Innovation! 

– Innovative approaches to network strategy, care 
management models, new product approaches, benefit 
designs, customer retention 

– "One size fits all" approach to Marketplace enrollees less 
successful 

 



Examples of Medicaid & CHIP 
Messaging 

 • Year Round Enrollment: 
– Apply anytime! There’s no limited enrollment period for Medicaid 

or CHIP 
• Messaging around specific times of the year where health 

care is top of mind:  
– Back-to-School, Cold/Flu season, Summer (sports physicals & 

camp), etc. 
• Messaging around quality care and the type of benefits 

covered:  
– Dental visits, eye screenings, immunizations, medications, 

check-ups. 
• Retention:  

– Stressing the importance of renewing coverage to not have to 
start from the beginning of the application process and knowing 
the important dates for reenrollment 



Thank you! 

Lisa Wilson 
lisa.wilson@cms.hhs.gov  

 

mailto:lisa.wilson@cms.hhs.gov


Poll Question:  
What are key times of the year for your 
outreach and enrollment efforts?  
(select all that apply)  
 
a. All Year 
b. Back-to-School 
c. Marketplace 



Reaching Millennial Parents in Health 
Care Enrollment 

Erin Hemlin 

Director of Training & 
Consumer Education 
Young Invincibles 



Who is Young Invincibles? 



Agenda 

• Overview of national trends & YI’s Healthy Young 

America campaign 
 

• Key messaging & outreach best practices 
 

• What’s next in OE4 
 



ACA is Working 



Healthy Young America 

• Campaign goals:  
– Educate and help enroll 25,000 young adults nationwide  
– Train partners to effectively reach young adults  
– Reach another 2 million young adults through digital 

engagement  
 

• Tactics:  
– Train-the-trainer series to train partners on millennial 

engagement  
– Held local education and enrollment events to reach young 

adults directly 
– Ran intense sophisticated digital outreach campaign  



Lessons Learned 
 & Best Practices 



Millennials Want Insurance   

 Pre-ACA, only 5% polled reported choosing to forgo 
health insurance  
 

 Young adults value and want health insurance  
 “Affordability, Not Invincibility”  
 

• 46% of those newly insured are young adults  
 



Outreach Best Practices 

• Strategic Partnerships and 
building relationships 
 

• Find them where they are  
 

• Digital Engagement 
 

• Key messaging for the 
whole family 
– Mixed status household 
– Mixed eligibility   

 



Key Partners for 
Millennial Parents  

• Community Colleges  
• Retail and Service Industry 
• Faith-based Groups 
• Grocery stores and 

restaurants in immigrant 
communities 

• Clinics 

• Food Pantries  
• K-12 Schools  
• PTA programs 
• Head Start 
• Free tax preparation 

programs 



Key Messaging  
• Benefits of having insurance 

– Get preventive care like well-child 
visits, immunizations  
 

• Financial security  
– Young adults end up in the ER 

more than any other age group 
outside the elderly  

 
• Individual mandate & penalty 

– Why pay something for nothing?  
 

• Financial assistance  
– Vast majority receive financial help 
 

 



Messaging Based on Affordability  

 Most young adults will find a plan that 
is free or subsidized coverage 
 Misconceptions about Medicaid and CHIP 

eligibility for children when parents are in 
Medicaid gap 

 
 Highlight stories of consumers with low 

cost plans 
 Ex: VA young mother & her child got 

covered for $17/month 
 

 Keep it real & relate the cost to other 
monetary items 

 



What’s Next?  



New Millennial Initiatives in OE4 

• #HealthyAdulting: A targeted and coordinated 
campaign 

• New digital platforms – Twitch 
• Mobile 2.0 – HealthCare.gov 
• IRS outreach to consumers paying the fee 

 

http://www.HealthCare.gov


#HealthyAdulting 

• #HealthyAdulting Toolkit:  
– ACA 101  
– Health Insurance Basics 
– Preventive Care 
– Explaining the Tax Credit  
– Explaining the Penalty  

• Workshops  
• Digital Content  
• Digital Influencers  



National Youth Enrollment Day 

December 10, 2016 

nationalyouthenrollmentday.org  

http://www.nationalyouthenrollmentday.org


Thank you!  

Erin Hemlin 
erin.hemlin@younginvincibles.org   

http://younginvincibles.org/ 

mailto:Erin.Hemlin@younginvincibles.org
http://younginvincibles.org/


Increasing Access to Comprehensive 
Health Coverage  

Sophie Stern, MPH 

Director of Policy and Strategic 
Initiatives Enroll America  



Who We Are 



Agenda 

1. Cycle of enrollment 
2. Remaining uninsured & opportunities for 

enrollment gains 
3. Outreach messages & tools 
4. Importance of in-person help & tools to connect 

consumers to local assisters  



The Cycle of Enrollment 

Identify 
Uninsured 

Follow Up 

Provide 
Assistance 

Retention 
& Renewal 



Opportunity for Enrollment Gains 

Characteristics of Remaining Uninsured Likely Eligible for 
Medicaid/CHIP or Marketplace Tax Credits 

Characteristic 
Medicaid/

CHIP 
Marketplace w/ 
Financial Help 

% living in families in which at least one member is 
already receiving earned income tax credit or at least 

one public benefit i.e. SNAP 
67% 53% 

% having at least one school-aged child in the family ~50% 24% 

% in between the ages of 18 – 34* ~33% ~50% 

*Medicaid/CHIP eligible uninsured are significantly more likely to be children than are low income, tax 
credit-eligible uninsured 

Source: Urban Institute 



Consumer-Facing Messaging 



Outreach tools 

• Commit cards 
• Sign-in sheets 
• Call scripts  

 

 

 



Harnessing the Power of Partnerships 

Hourly Workers 
Georgia Restaurant 

Workers Association 
shared enrollment tools 

with their 4,000 member 
restaurants  

 

 

People of  
Color 

Students at Historically Black 
Colleges and Universities made 
tens of thousands of phone calls to 
encourage friends and neighbors to 
enroll. League of United Latin 

American Citizens held large scale 
Ferias de Salud and mobilized over 

135,000 Latinos country-wide. 

 
Young Adults 

Columbus Public Health 
 sent young parents 

enrollment info with birth 
certificates. 



The Value of In-Person Assistance 

• People who received in-person help were 60 percent 
more likely to successfully enroll in coverage. 
 

• Over eighty percent agreed or strongly agreed that they 
would recommend in-person assistance to a close friend. 
 

Sources: Enroll America, Making the Connection: How Centralized Scheduling Benefits Consumers, Assisters, and the Enrollment Community, April 2015. Can be found online 
at: https://www.enrollamerica.org/making-the-connection-get-covered-connector-in-person-assistance/; Enroll America, Post-OE3 Consumer Survey, 2016 
 

https://www.enrollamerica.org/making-the-connection-get-covered-connector-in-person-assistance/


The Get Covered Connector  



The Get Covered Connector  

1. You can place the connector on your website (it’s free.) 

Consumers on your site will be able to easily search for local application help by ZIP 
code. With the connector, they simply: 

• Enter their ZIP code 

• See where in-person application help is offered in their community 

• Schedule an appointment online or by phone 

 

2. You can use the Connector to make appointments available online. 

You can:  

• Manage assister schedules in one system 

• Make appointments publicly available for consumers to book 

• Automatically send consumers appointment reminders 

• Access all appointment data for your reporting needs 

 

 



Thank you!  

Sophie Stern, MPH 
sstern@enrollamerica.org  

www.EnrollAmerica.org  
 (202) 809-7425 

    
 

mailto:sstern@enrollamerica.org
http://www.enrollamerica.org/


Building Strong Networks for 
Healthcare Enrollment  

Rachelle Brill 

Policy Analyst 
Community Catalyst  



Community Catalyst 

• A national non-profit health advocacy organization 
 

• Works to ensure everyone has access to high 
quality, affordable health care 
 

• Collaborates with national, state and local consumer 
organizations, policymakers and foundations 
 

• Builds and supports consumer advocacy networks in 
over 40 states 
 



Medicaid/CHIP Outreach Strategies 

• Working with local, community-based partners 
 

• Meeting consumers where they are 
 

• Training the trainer 
 



Examples from the Field- Arizona 



Examples from the Field- Ohio 



 
Community Networks 

 

www.enrollmentloop.org 

http://www.enrollmentloop.org


What is In the Loop? 

www.enrollmentloop.org 

http://www.enrollmentloop.org


Thank you!  

Rachelle Brill 
rbrill@communitycatalyst.org 

http://www.communitycatalyst.org/ 
 

mailto:rbrill@communitycatalyst.org
http://www.communitycatalyst.org/
http://www.communitycatalyst.org/


Leveraging Marketplace Open 
Enrollment to Highlight Medicaid and 

CHIP  

Emily Brostek 

Executive Director 
Consumers for Affordable Health Care 
Foundation  



To advocate the right to quality,  
affordable health care for every  
man, woman and child in Maine. 



About Consumers for  
Affordable Health Care 

Non-profit, non-partisan mission-driven research 
and advocacy organization based in Augusta 

»Consumer Assistance Program and 
HelpLine: 1-800-965-7476 

»Public Policy Research and Advocacy 



The Opportunity: Marketplace Open 
Enrollment 

• Health coverage is top of mind 
• Many people are thinking about health insurance 

Hello? I heard I 
need to get 
insurance. 

What do I do? 



Building on Maine’s Enrollment 
Success 

• Maine is really good at enrolling 
people in the Marketplace! 

• One of the top states for 
enrollment in the federally 
facilitated Marketplace 

• 58% of Mainers potentially 
eligible for the Marketplace 
have enrolled 

 
Source: Marketplace Enrollment as a Share of the Potential  
Marketplace Population. From KFF. Timeframe: March 31, 2016 

 



ACA Outreach & Enrollment in Maine 

• Insurance agents and 
brokers 

• Navigators 
• Certified application 

counselors 
• Insurance companies 
• Providers 
• Health systems 
• Enroll207 



©Everybody Loves Raymond television show cast 

Medicare 
recipients 

Marketplace 
Plan 

CHIP 

Free 
MaineCare 

Employer 
Plan 

Marketplace 
Plan 



Tip #1: Get to know your enrollment 
community! 

• Navigators 
• Certified application counselors 
• Agents and brokers 



Localhelp.healthcare.gov 

http://localhelp.healthcare.gov


Tip #2: Provide enrollment workers 
with training and support on 

Medicaid and CHIP 

• Interactive workshops 
• Custom presentations 
• MaineCare Eligibility Guide 
• Tools and resources 



MaineCare Eligibility Guide 



Tools and Resources  



Tip#3: Coordinate outreach with 
enrollment workers 



Tip #4: Establish referral 
relationships 

• Make sure enrollment workers know how you can 
help their clients! 

• CAHC HelpLine: Resource for enrollment workers, 
providers, and consumers 

 



Consumers 

Navigators 

CACs 

Brokers & 
agents 

Maine 
Bureau of 
Insurance 

Maine DHHS 

Health 
providers 

Social 
workers and 

other 
professionals 

Insurance 
companies 

CMS 



Connect with us! 

HelpLine: 1-800-965-7476  
www.mainecahc.org 

 
“Like” us on Facebook: www.facebook.com/MECAHC 

 
Follow us on Twitter: @MAINECAHC 

http://www.mainecahc.org/
http://www.facebook.com/MECAHC
http://www.twitter.com/MAINECAHC


Thank you!  

Emily Brostek 
ebrostek@mainecahc.org 

www.mainecahc.org  

mailto:rbrill@communitycatalyst.org
http://www.mainecahc.org/


Connecting Kids to Coverage 
National Campaign Resources 



Additional Campaign Materials 

• Outreach Materials—
Customizable 
Posters/Palmcards, Videos, 
Tip Sheets 

• Informational Webinars 
• “Campaign Notes” 

eNewsletter 
• Ready-Made Articles, Radio 

Scripts 
• Digital Media Tools 
• TV & Radio PSAs 

(forthcoming)  



Digital Media Tools 

• Social Media 
Graphics & 
Guide 
 

• Web Buttons & 
Banners 

 
• Sample Posts 

 



Examples of Material Topics 

• Year-round Enrollment

• Oral Health

• Vision

• Teens

• Sports



Customizable Materials 
Posters, flyers, palmcards and tear pads 

Learn how to request material customization here: 
https://www.insurekidsnow.gov/downloads/library/print/materialscustomizationguide-
english.pdf  

https://www.insurekidsnow.gov/downloads/library/print/materialscustomizationguide-english.pdf


Outreach and Enrollment Best 
Practices 

• Outreach Video Library

• https://www.insurekidsnow.gov/webinars-

videos/video/index.html

• Webinar Archive

• https://www.insurekidsnow.gov/webinars-

videos/webinars/index.html 

https://www.insurekidsnow.gov/webinars-videos/video/index.html
https://www.insurekidsnow.gov/webinars-videos/webinars/index.html


Keep in Touch With the CKC Campaign 

• Follow us @IKNGov

• Engage with the Campaign on social media
• Re-tweet, share or tag messages using the hashtags

#Enroll365, #KidsEnroll, #Medicaid and #CHIP
• Sign up for eNewsletters here:

• https://www.insurekidsnow.gov/newsletter/subscribe/i

ndex.html

• Email us at: ConnectingKids@cms.hhs.gov

mailto:ConnectingKids@cms.hhs.gov
http://www.twitter.com/IKNGov
https://www.insurekidsnow.gov/newsletter/subscribe/index.html


Questions?  



Thank you!  
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